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source for HR professionals. It got 
more than 50,000 unique visitors in 
August, according to www.compete.
com, a Web-site-usage tracker. 

Joel Cheesman, the founder of the 
blog and company, broke the story of 
a mass-firing at Monster in July, which 
was not the first time his blog was 
ahead of the business press. 

“Stuff we’ve reported or broke 
wouldn’t have seen the light of day 
[if it wasn’t for HR bloggers like] 
us,” he says, “and I could argue that 
the information is quicker [and] it’s 
sometimes more entertaining and 
thought-provoking.”

(The Cheesman Group, including 
the blog, was recently purchased by 
Phoenix-based job board Jobing.com 
and hasn’t posted since Sept. 9 as of 
press time.)

Sense of Belonging
In addition to finding information 

they might not get elsewhere, many 
people participate in the commenting 
process because it gives them a sense 
of community about the profession. 
According to Younger, many HR 
professionals are eager to know what 
others are doing and appreciate the 
speed of blogs over more traditional 
media and events.

“There will always be a good deal 
of interest in attending events, where 
you can physically network, learn 
and grow,” he says, “but what we’re 
learning is that [some conferences 
and other forms of knowledge-sharing 

HR Blogs and You

A
n HREOnline.com poll of 98 people—90 percent HR professionals—
shows the majority (76 percent) are reading HR blogs and many of 
them believe blogs provide fresh ideas about where the HR profession 
is heading. They also think that HR blogs keep them current on legal 

changes that can affect their jobs.
About half (51 percent) run their own blog or would consider creating one either 

publicly or on their company’s intranet site. A vast majority (82 percent) don’t 
feature an HR-related blog on their company’s Web site, while 15 percent do have 
such a feature.

Surprisingly, with so many people reading blogs, not too many of them 
are leaving comments. Just 26 percent say they leave between one and three 
comments per week on HR blogs, while 67 percent say they never leave 
comments. Three percent leave four to five comments per week while 4 percent 
leave six or more.

Here are some more findings:

How much time do you spend reading HR blogs per week?

aren’t] fast enough to respond to the 
needs and interests of our professional 
community. Blogs have been created to 
help fill that gap.”

Lucas, aka the Evil HR Lady, 
says that, before blogging picked 
up speed, “you really needed to be 
a part of [HR-specific associations] 
to come in contact with other HR 
people,” says Lucas. “Now, thanks to 
the blogosphere, you don’t have to do 
that. You don’t have to pay … to get 
feedback from other people who do 
what you do all day.”

Crispin, however, says that the 
HR blogging community is in no 
way a replacement for professional 
organizations.

“Human resources is a body 
of knowledge and, for someone to 
assume that they have learned the 
body of knowledge because they have 
access to blogs, is [in a state of] total 
confusion,” he says. They should first 
arm themselves with the knowledge 
provided by professional organizations 
and other sources, such as print 
publications, he says, then take that to 
the blogosphere.

One potential downfall of blogging 
is the potential for conflicts-of-interest, 
since bloggers may have their own 
contracts with third-party vendors or 
are just looking out for the best interests 
of the corporations they work for.

Cheesman, for example, was not 
shy in his criticism of Monster over 
the years, but did not disclose in those 
posts that he served as a consultant 
to other recruiting sites. He says, 
however, that he has split his business 
relationships and his blogging, and 
plans to continue that into the future 
under Jobing’s ownership.

“I simply do my best to divide the 
two. I have never taken money to blog 
positively,” he says. “Obviously, there 
are ads in newspapers and magazines, 
and just like [print publications] would 
divide their commentary or news 
content [and their ad business], I 
certainly do my best to keep the two 
divided.”

The Federal Trade Commission 
has published a set of guidelines—not 
enforceable by law—stating that 
bloggers who have a relationship with 
a company or product they are writing 
about should disclose that relationship 
to their readers. If a blogger is also 
somehow connected—perhaps by 
working as a consultant—to a payroll 
vendor, for example, then writes a 
complimentary article about that 
payroll vendor or negatively about a 
rival vendor, the blogger’s business 
relationship must be disclosed, 
according to the FTC.

Enforcing such a law is nearly 
impossible, says Corsello.

“I frankly think it’ll disappear,” he 
says. “It’s not anything the government 
can control, nor should they control it.”

Send questions or comments about 
this story to hreletters@lrp.com.

“[To think you’ve] 
learned the body 
of [HR] knowledge 
because [you] have 
access to blogs [is 
to be in a state of] 
total confusion.”
 — GERRY CRISPIN, 
CAREERXROADS
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Which sentence best describes your reason for reading HR blogs?
HR blogs give me new, fresh ideas about the HR profession 
and where it’s heading. – 48 percent

HR blogs keep me up-to-date with issues and legislative 
changes that can impact my job. – 17 percent

HR blogs aid in stress management by providing a place where 
like-minded people can share concerns and frustrations about 
the profession. – 8 percent

HR blogs help me perform my job better. – 6 percent

HR blogs help me relate to my colleagues and employees 
better. – 6 percent

Other – 14 percent

Which HR blogs do you read?
✦ HR Capitalist, hrcapitalist.com – 47 percent

✦ Evil HR Lady, evilhrlady.blogspot.com – 35 percent

✦ Punk Rock HR, punkrockhr.com – 25 percent

✦ Your HR Guy, yourhrguy.com – 25 percent

✦ HR Bartender, hrbartender.com – 23 percent

✦ Cheezhead, cheezhead.com – 10 percent

✦ Jibber Jobber – jibberjobber.com – 9 percent

✦  Other – 53 percent, most receiving either one or  
 just a handful of votes




